Enrollment No./Seat No.:

GUJARAT TECHNOLOGICAL UNIVERSITY
DIPLOMA IN ENGINEERING - SEMESTER - VI EXAMINATION - SUMMER 2026

Subject Code: 4365904 Date: 18-05-2026
Subject Name: Fashion Studies & Merchandising

Time: 10:30 AM TO 01:00 PM Total Marks: 70
Instructions:

1. Attempt all questions.

2. Make Suitable assumptions wherever necessary.

3. Figures to the right indicate full marks.

4. Use of simple calculators and non-programmable scientific calculators are permitted.
5. English version is authentic.

Marks
Q.1 (a) Explain briefly the concept of Visual Merchandising. 03
(1) Qoy2ic #osigFEo1oll 2scuaial 20@uai 2eadl. 03
(b) Mention the key components of the marketing mix. 04
(c1) 2115201 Rsuatl U2l eles) I, 0¥
(©)  Write short notes on various promotional techniques used in marketing. 07
(8) Bl Gullaei Aaid) R UAR UglAA U 28 oflt v, 09
OR
()  Explain the major factors that influence consumer buying behaviour. 07
(8) 2u1881at1 vlElotl ddioial 24212 Sl Ut URGIAN 2AaIA, 0V
Q.2 (a) List the factors considered in designing an ideal fashion retail store layout. 03

(1) 211621 3210t P2d 2212 A1B2 (3%5180t 2] duid [QAURUIHI 2A1dd] URGiA] dull. 03

(b) Identify the causes that can delay shipment in garment export. 04
(c1) andfoe [@Gisiai Rudoe [Qciciotl SRR NN, 0w
(¢) What factors affect pricing strategies in the fashion industry? 07
(8) %101 GeNorai (Sadoll cluot ol 24212 Sl YR s241 B2 09
OR
(a) How is the retail price of garments determined in a store? 03
(1) 2212811 2n13¥oeoll B2 [Saia 31 AA oiss) & B2 03
(b) Define sourcing and describe its different types. 04
(c1) 2018 caiRid 53 240 dotl QAR UsIR A, 0%y
(©) Mention some key e-commerce strategies for Indian fashion brands. 07
(8) cirrdla Bi0l cllogt HiZoll 3y g-S1a1] yERUat AN AL, 09
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Q.3

Q.4

Q.5

(a) State why quality requirements are essential in garments.

(1) oniafoeaiaii oriadiofl 2A1aasdl 33 Hecayel & d eid).

(b) List key points to consider while planning and executing a fashion show.

(c1) %210t 2Notl 21N %ol 240 2SI EADUlt L2 1013T AVI01l U YelA) U,
(©) What is a Letter of Credit (L/C) and why is it important in exports?

(8) Qez2iTs 332 (L/C) 8] ® 21al A [Gisi13i a1 decay Rl &2
OR

(a) Define a Buying House or Agency and its role.

(1) cliRior 616 Al RyoAofl UL 2401 dofl @S] A1),
(b) Provide the full forms of AQL, PO, BOM, COD, DA, and FOB.
(¢1) AQL, PO, BOM, COD, DA, 243l FOB ol 21yl ofiat 2414,

(¢) List important fabric quality parameters for garment orders.

(8) onaloe 20182 aiZatl HecayEl 3(As eiadi ulaiel yend.
(@) Provide full forms of CMT, DHU, CIF, FIFO, FOC, and CPM.
(1) cMT, DHU, CIF, FIFO, FOC, 218 CPMoil 20y of 134 2414,
(b) Define an export house and explain steps to become an exporter.
(1) AsANE 616 VAR 5 24 ASAUNER Glold] HIZall UdAAT AHA).
(©) List the key methods used to select buyers or agencies.

(8) vidleer) 2ieal AxoA2Aof) uRieaN a2 Guiorai Aaid] aual UgldAl vend,
OR

(a) State the main objectives of marketing management.

(21) 2115201 AR oeotl v GaA i),

(b) Explain how inventory is calculated for garments in a retail store.
(o) R2a 22141 2ozt Hi2 Podoed 31 A a1y & A wxend),
(¢©) Perform a SWOT analysis for the fashion garment industry.

(8) %zi01 2l13foe Gellol 112 SWOT A=Ayl 53

(a) Discuss the role and importance of pricing in fashion.

(1) Z210t31i (Sa1ctotl 216cc 2401 eifAsioll AUT S,

(b) Identify different types of market segmentation.

(c1) a5z Aodceiotall [QARAY SR AU,

() Explain the main functions of fashion marketing.

(8) %10t HIBBoAotl 32t sRIT 230,
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OR
(a) Discuss the significance of merchandising in the fashion industry.
(1) %2101 GeNoIAi HIosIgF101l HEcUoll UUT S,
(b) Explain the 6 R principles of fashion merchandising.
(c1) X101 21Tos1gFBo101l 6 R RAtlidal 2Aaional.

(¢) Discuss the responsibilities of a fashion merchandiser in a purchasing organization.

(8) wAE) 20221 3101 HIosIgB] FUIGEIRA) U UAUT S,
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